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HARNESSING
SUCIAL- MEDIA

Keeping patrons engaged with your restaurant
means catching them where they spend the most
time - more often than not, via social media.
Here are some tips to ensure your social media

platforms work hard to drive traffic and loyalty.
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But where do you start? Consider creating a content strategy around these themes:

RAFTING YOUR MESSAGE

Your restaurant has a lot to say, and your customers want to hear it!

KEEP THEM HIGHLIGHT START A
INFORMED PROMOTIONS & PERKS CONVERSATION

Awareness posts are a great way to tell Share time-sensitive savings or loyalty Your customers want to stay involved with
patrons about all of the things that coupons to drive immediate trafhic. your brand - so keep them engaged with
are happening in your restaurant. Use posts that encourage interaction. Ask a

these posts to communicate important question, take a poll, or request an emoji

announcements or key dates and events. response. Keep it fun!




IF YOU CAN USE ONLY ONE PLATFORM, | (
FACEBOOK SHOULD BE IT! ' |
|

9 Burger Haven
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1 will take them all please @& &

Keep posts close to this count - otherwise followers
will have to click “See more” to continue reading.

1200 x 630

Pixel images for best results ke 5 Eommmerh > share
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OO0 19 11 Comments 8 Shares

Challenge yourself to tell a story briefly. This will ensure more people will
read it! Post 3-5 times a week, and no more than 2x a day. Yideo or image
posts consistently outperform text-only posts.

https://sproutsocial.com/insights/new-social-media-demographics/#facebook



INSTAGRAM IS ALL ABOUT THE PHOTOS - GREAT PLATING AND A DECENT
SMARTPHONE CAMERA ARE MUSTS! CREATE VIBRANT, APPETIZING
IMAGES THAT WILL ATTRACT EXISTING AND POTENTIAL CUSTOMERS.

https://sproutsocial.com/insights/new-social-media-demographics/#lG-demos

2 2 maximum are allowed, but try to keep caption.s
, to under 80 characters for greatest impact.

1935 x 1935

maximum pixels - the higher quality photo, the better!

o Challenge yourself to tell a story with your photos and the caption.

o Choose simple photos: clear, colorful and appetizing.

o Consider how the photo will look in the newsfeed AND next to the last 8 photos
that you posted. Your last nine photos should illustrate your brand story.

¢ No links are allowed in the captions, but you can link to your website in your profile.
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FEELGOODFOOD
Posts Follow

feelgoodfood g

QY N

8,612 likes

feelgoodfood It’s not chicken - it's Chik’n! Deliciously
paired with roasted peppers, minced basil, red onions
and pesto for an irresistible flatbread creation... more
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TWITTER IS BEST-USED FOR REAL-TIME UPDATES ( -~
AND NEWS, SO POST AND REPLY IN A TIMELY MANNER o o ‘
TO EFFECTIVELY ENGAGE WITH YOUR CUSTOMERS. J I
6:21 w! T @)
< Tweet
| @
Posts will be capped at this. If more than 280 - | Happy Taco Tuesday! & & &
Check out this Mexicali Street
2 8 0 characters are needed to convey your message, | Food @MexiMarketplace. Meatless
preface the first tweet as “1 of 2” for example. ~ chorizo crumbles + sides = family 1‘

meal DIY Taco kit that’s 100% |
Kosher and abaove all muy delicioso!

1024 x 512 440 x 220 |

Maximum Minimum (a 2:1 ratio)

Tweet your reply

I@Q@B

¢ Include graphics, videos and images when possible. Posts with images perform best.
o Focus on consistently posting, but no more than 3 times a day.

https://sproutsocial.com/insights/new-social-media-demographics/#TW-demos
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Kimchi + Queso = crazy good. This mashup will make Happy Hour Special :é Half-price appetizers Show of hands ‘}/\( Who loves our Rice Krispies Treat
n your mouth water! ;= #incogmeato #kimchiqueso 1 TONIGHT til 6pm! Try our delicious Spicy Flatbread " Dessert Kits?? What’s your favorite Topping?
u N with plant-based Chorizo. ‘Ole! H #snapcracklepop
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< Posts Follow
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@ theburgerjoint &
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2,192 likes

theburgerjoint Get ready for mouthwatering flavor
with our NEW Kimchi Queso Burger! Food from plants
never tasted so good & #incogmeato
#daretomeatdifferent ... more
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MAINSTDINER
< Posts Follow

@ mainstdiner &

3,001 likes

mainstdiner Wanna try our Spicy Flatbread with
plant-based Chorizo? Mention this post for 15% off
TODAY ONLY " ... more
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LAURASEATERY
< Posts Follow

O lauraseatery &

Qv

4,125 likes

lauraseatery How does your family decorate with our
Rice Krispies Treat dessert kits? Share a picture of
your best creation! #snapcracklepop #RKTdessertkit
... more
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< Tweet ‘ < Tweet ’ < Tweet
u L The Burger Joint u Main Street Diner u Laura’s Eatery
g @TheBurgerJoint @MainStDiner @LaurasEatery
| What do you get when you add | Feeling hangry? Stop by before 7pm | These dessert kits are giving us all
kimchi and queso to a plant-based for 15% off of our delicious the feels @ What’s your favorite Rice
burger? A meal with serious meat flatbreads. Don't forget to try them Krispies Treat memory?
cred. New on the menu and waiting with our NEW plant-based chorizo! #idontwannagrowup
just for you! #kimchiquesoburger #foodfromplants

#plantswithmeatcred #morningstarfarms

Tweet your reply

Tweet your reply Tweet your reply
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WhatsUpWithHashtagsAnyway

Hashtags are a quick way to link to other content about a subject and engage in |arger conversations.

KEEP HASHTAGS SHORT,
UNIQUE AND OWNABLE

For example, #burgers is too generic.
However adding your restaurant name
(i.e. #BigCityburgers) or another unique
identifier will allow you to find which

tweets came from your followers.
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MATCH THE TONE
OF YOUR BRAND

Hashtags are often used to convey
sarcasm and capitalize on trends. Be
sure to choose ones that fit your brand

message and communication style.
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CHECK FOR POPULARITY
AND APPROPRIATENESS

Want to ensure your hashtags are
communicating exactly what you intend?
Do a quick check! Type your hashtag
in the search bar of each of your social
platforms — from there, you can see how
many other posts feature it AND how it’s

being used in those posts.
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#foodfromplantsnotmadeinalab

Fewer t 00 post
#foodfromplantsnotmanufactoredbyplants
Fewer than 100 posts

#foodfromplantsnotfromaplant
Fewer than 100 posts
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AWAY FROM HOME

AHEAD OF THE CRAVE

For more insights and solutions, contact your Kellogg’s Away From Home

sales representative or visit www.KelloggsAwayFromHome.com
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